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HITTING THEA/IGH NOTES
JAZZ HOUSE KiDS"
star-studded concert i dinner celebration

HONORARY CHAIRS
ROSE CALI, BOBSI BROWN, STEVE PLOFKER

JAZZ LUMINARY HONOREES.
HARRY BELAFONTE, WAYNE SHORTER, JOHN CALI
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SHAKESPEARE & CO.

SHAKESPEARES CO.

SHAKESPFARE& Co,
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New York

Design Strategies
for Japanese Business:
Winning in the
Global Market
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AS ART DIRECTORS IN NEW YORK
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SELLING VISIONS, NOT JUST PRODUCTS
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WHAT IS BRANDING?
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OUR BRANDING PROCESS
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CASE STUDIES
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HOW TO WIN IN THE GLOBAL MARKET
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